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INTRODUCTION

The Transforming the Field Education
Landscape (TFEL) research project uses
various digital platforms to enable social work
students, faculty, field educators, and
researchers to share their stories about field
education. This podcast guidebook has been
created to demonstrate why TFEL has chosen
to use this format and to provide a step-bystep guide to help users create and articulate
their field experiences in social work
education. By using different technological
equipment, students can choose what to use
comfortably, conveniently and with minimal
cost.
To connect social work students from
across Canada to the TFEL project, virtual
methods of collecting, documenting, and
storing data were utilized. This enabled
students to accurately capture their
experiences, control the content, and record
the information at their convenience with no
additional monetary expense. Furthermore,
students were given the opportunity to
develop their self-awareness, communication
skills, and familiarity in using recording and
file-sharing platforms (Hitchcock et al., 2021).
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WHAT IS A PODCAST?
A podcast is an audio program made accessible
on the internet for download to an electronic
device such as a computer or a mobile phone.
Some podcasts have both audio and visual
components, although most employ the use of
cover art created in graphic design platforms
such as Canva (Gray, 2015). A podcast has a
similar format to a radio talk show, with
approximately one to three hosts, and the ability
to include creative segments to engage
listenership.
A podcast can be utilized for educational,
recreational, or entrepreneurial purposes, and
digital storytelling (Flynn, 2020). When preparing
to create a podcast, it is important to consider the
administrative and technological logistics involved,
such as: the theme of the content, scheduling
regarding the recording, editing and release of
the episodes, what platforms the podcast will be
uploaded to, marketing and advertising, and what
equipment will be needed (e.g. microphones and
editing software).
Dicangital storytelling is the sharing of stories
using digital technology. Using a podcast to share
digital stories is an efficient way of having the
stories reach an audience.
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GETTING STARTED
STEP 1 - RESEARCH
Before creating and recording a podcast episode, it is recommended that research
be conducted to determine an appropriate topic - choosing a rich and enjoyable
topic is important to maintain listenership.
Suggested research platforms:
Popular podcast platforms (e.g.
Amazon, Anchor, Apple Podcast,
Spotify, etc.)
Priority of focus is placed upon
channels that have three or more
stars.
An Internet search for blogs on the
chosen topic or a similar topic to
determine its popularity.
Public online message boards (e.g.
Reddit, Quora, etc.)
Discussions with family, friends,
colleagues/peers, or community
members.
Engaging in self-reflection to
determine meaningful and
important experiences to share.

STEP 2 - SELECT A TOPIC
As mentioned above, the chosen podcast topic should be meaningful and
enjoyable and seek to create virtual connections with listeners who know or are
interested in the topic. The topic should be of interest to the developer (the host/s of
the podcast), or something that they are knowledgeable in, and something that can
provide a robust quantity of material for discussion (Kretz, 2018). Broad topics will
help ensure new topics for multiple episodes.
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GETTING STARTED
STEP 3 - EPISODE MOCK-UPS

Since podcasts are typically created as a series, it is important to create episode
drafts or mock-ups for at least ten episodes. Decisions to be made during this step
include: 1) name of the podcast channel and the overarching topic of discussion; 2)
specific topics for each episode; 3) episode titles; 4) episode format; 5) potential
guest speakers (and for which episodes); 6) which segments to include, if any; 7) time
allotments for each speaker and segment and; 8) what images, music, text, and/or
narration (Dowling & Miller, 2019) will accompany the audio recording. All of these
aspects should aim to connect with the audience and fit the overall podcast topic as
well as the content of each episode.

The most common podcast formats are:
Interview - asking a guest speaker questions about certain experiences (e.g.
completing a field practicum remotely).
Conversation - both the podcast host/s and a guest speaker discuss their
experiences (e.g. supports for students during their field practicum).
Solo - the podcast host talks about their experiences (e.g. how they experienced
and/or navigated discriminatory agency practices while in field practicum).
Panel - multiple guest speakers share stories (e.g. what it was like to work on a
multidisciplinary team, as a social work student in field practicum).
Storytelling - can be fiction or non-fiction (e.g. students sharing what led them to
pursue education in social work).
Hybrid - combining different formats in one episode or using different formats
across the podcast series.

Different types of segments to consider include:
Quick tips
A call-to-action
Recent news and/or popular culture
Q&A
Ad spots for monetization purposes
Tool of the day
Recent product reviews and customer testimonials
Teaser for the next episode
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GETTING STARTED
STEP 4 - PRE-RECORDING
At this stage, it is essential to determine how the necessary equipment
will be obtained and/or what other equipment might enhance the
podcast’s quality and accessibility. Becoming familiar with and testing the
equipment, including adjusting volume levels and understanding how to
eliminate background noise, can ensure a smooth recording process
(Schroeder, 2019).
Essential podcast equipment:
A computer
A microphone (Blue Yeti, Samson Q2U, etc.)
Other equipment:
Audio interface
Mixer
Pop filter/ windscreen
Shock mount
Headphone amplifier
Mic stand
Microphone cables
Acoustic treatment digital recorder
SD Card
If gaining access to the equipment listed above is
not possible, using a smartphone is a simple,
inexpensive, and convenient way to record and
produce a digital story. The Anchor application can
assist with this. Podcast episodes are formatted as
mp3 files that can be uploaded to any website.
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STEP 5 - POST-PRODUCTION AND EDITING
Once the recording session has concluded, there may be parts of the audio file that
require editing due to, for example, noticeably long pauses or speaker repetitions. If left
intact, the flow of the story can be disrupted. The application, Anchor, allows for editing.
Different types of alterations include:
Manipulating raw audio
Cropping (removing unwanted material, and formatting)
Rearranging audio
Adding narration
Adding music

STEP 6 - TRANSFER AND EDIT AUDIO FILE
Recording and editing can be done on Digital Audio Workstation (DAW) software such as
Audacity, Garageband, Adobe Audition, Creative Cloud, Skype, Zoom, Anchor, Squad Cast,
or iTunes (Roberts & Mencel, 2010). It is important to determine the podcast’s hosting site
or home base (e.g., Buzzsprout or WordPress).
Once this is completed, the podcast is ready to be uploaded to a syndicated platform
and listeners can subscribe to the channel. Visually appealing cover art can be used as a
marketing tool to attract audiences. TIP: Avoid commonly used images such as
microphones or headphones.
Podcasts can be submitted to the following platforms (Acunzo, 2019):
Apple Podcast
Google Podcast
Spotify
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ADVANTAGES AND
DISADVANTAGES OF
USING PODCASTS
With the increased ease of access to information, especially
virtually, podcasts are becoming an increasingly popular way of
disseminating and consuming information cost-effectively.
Audiences can easily access podcasts by simply downloading
the file to their device to listen at their convenience (Young et al.,
2021). When podcasts are syndicated with RSS (Really Simple
Syndication), users can subscribe to the channel and
automatically download new episodes (Sharon et al., 2019).
During the COVID-19 pandemic, people are creating and
accessing podcasts easily and using them as sources of
information, entertainment, and for therapeutic purposes,
encouraging others to share their experiences (Bongey et al.,
2006; Donsion, 2019; Rogers et al., 2020).
For the TFEL research project, capturing field practicum
experiences as digital stories allowed students and faculty
across Canada to contribute and have their voices heard. The
increased familiarity with online recording platforms such as
Zoom and Teams allowed participants to record at their
convenience and allowed them to control the process and
content of the digital story. Additional advantages include:
Social connections with the audience and guest speakers,
including connections with a global audience
Fun and easy creative process
Content can be educational and informative
A sense of empowerment is given to podcast hosts as they
can choose the content, format, and creative direction for
their episodes
Although there are many advantages to using podcasts, it is
important to note that websites and programs that combine
audio and visual components (such as YouTube) tend to attract
a larger audience, making it difficult to build a listening base for
a podcast channel.
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CONCLUSION
Podcasts and digital stories are garnering a
lot of attention among students, educators
and the general public. The growing usage of
technology in almost every aspect of life
coupled with the need to access information
virtually during the COVID-19 pandemic has
increased the need for creative and costeffective information dissemination. Podcasts,
videos, news articles, and other online pieces
of data are being used as supplementary
teaching materials as they are relevant, often
free, and can be accessed by anyone with a
smartphone, tablet, or laptop.

The Transforming the Field Education
Landscape research project has also utilized
podcasts as a method of data collection.
Social work students, faculty, and researchers
from across Canada and abroad have been
able to expand the breadth of data collected,
enriching the overall narrative, quality, and
accuracy of the student field practicum
experience. This was possible due to the
adaptability, flexibility, and willingness to
discuss those experiences by research
participants. This guidebook has provided
step-by-step instructions and examples from
TFEL to share the knowledge gained, with the
hopes that social work education research in
Canada continues to centre the student
experience.
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